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Genesis renews as title partner of The Genesis Invitational 
Multi-year agreement unveiled by tournament host Tiger Woods 

 ahead of historic event’s 100th playing 
 

PACIFIC PALISADES, California, and PONTE VEDRA BEACH, Florida – The PGA TOUR, Genesis 
and TGR Live announced today a multi-year commitment from Genesis to continue as title partner 
of The Genesis Invitational through 2030. The agreement was announced Tuesday during a signing 
ceremony at The Riviera Country Club attended by PGA TOUR CEO Brian Rolapp, Hyundai Motor 
Group Executive Chair Euisun Chung and tournament host Tiger Woods. A press conference with 
Woods and Genesis President and CEO José Muñoz followed ahead of the historic event’s return to 
Pacific Palisades. 
 
The 2026 Genesis Invitational marks a significant milestone for the tournament. First held in 1926, 
the event will be contested for the 100th time, marking a century of professional golf in Los 
Angeles. The 2026 tournament also signifies the resilience of the event and the community, 
returning to The Riviera Country Club after being held in San Diego in 2025 due to the wildfires that 
brought devastation to the Greater Los Angeles area. Sweden’s Ludvig Åberg will look to defend his 
title when the 2026 tournament gets underway on Thursday, February 19. 
 
“The PGA TOUR is proud to continue our growing relationship with Genesis and appreciate its 
continued support of The Genesis Invitational, a legacy event on our schedule that annually tests 
the world’s best players,” said PGA TOUR CEO Brian Rolapp. “As The Genesis Invitational makes 
its much-anticipated return to Pacific Palisades, this year marks the ideal moment to affirm 
Genesis’ support of this historic event.” 
 
Genesis first signed in June of 2016 as title partner before the tournament received elevated status 
ahead of the 2020 event that brought Woods as the official host and implemented several 
enhancements to its field and winner benefits.  
 
“I’d like to thank Genesis for their renewed commitment to The Genesis Invitational,” Woods said.  
“Together with Genesis, we have found new ways to elevate this tournament over the past decade. 
We are grateful to Genesis for their continued partnership and support of the tournament and TGR 
Foundation.” 
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One of the TOUR’s longest-running tournaments, The Genesis Invitational originally debuted in 
1926 as the Los Angeles Open, with the event staged at various area courses before settling at The 
Riviera Country Club in 1973, making it one of only nine current venues to appear on the TOUR 
schedule for more than 50 years. Known as the site of Jack Nicklaus' professional debut, Woods' 
first PGA TOUR tournament and with 25 champions in the World Golf Hall of Fame, the tournament 
has witnessed countless unforgettable moments in golf history.  
 
“We are proud to extend our partnership with the PGA TOUR, Tiger Woods and TGR Foundation, 
and to continue the journey of The Genesis Invitational through 2030,” said Euisun Chung, 
Executive Chair, Hyundai Motor Group. “The Genesis Invitational represents the values of integrity, 
respect and excellence that define both the sport of golf and the Genesis brand. As we celebrate 
the tournament’s 100th playing, this milestone marks a century of progress for the championship. 
Together with our partners, Genesis remains committed to elevating this historic tournament and 
to creating lasting value not only for the game, but also for our communities and future 
generations.” 
 
As The Genesis Invitational returns to Pacific Palisades in 2026, so too does California Rises, 
inspired by the resilience, unity and hope of the Los Angeles community. With a focus on rebuilding 
communities, advancing fire prevention, and inspiring the next generation, proceeds raised by the 
charitable initiative this year will benefit Habitat for Humanity, the Los Angeles Fire Department 
Foundation, and the Genesis Inspiration Foundation. Habitat for Humanity will aid in the rebuilding 
efforts across Los Angeles, while funds directed to the Los Angeles Fire Department Foundation, 
will go toward essential equipment, training and programs that enhance public safety and 
emergency response. The Genesis Inspiration Foundation is focused on restoring and reimagining 
arts and music programs for children impacted by last year’s wildfires. 
 
The PGA TOUR and Genesis have expanded their relationship in recent years, with the 
organizations announcing a new Global Official Marketing Partnership in June of 2025 that named 
the luxury vehicle brand as the first global Official Vehicle of the PGA TOUR and PGA TOUR 
Champions as well as an Official Mobility Partner of the PGA TOUR. As part of the agreement, 
Genesis was also named the first sponsor of the World Feed, produced from PGA TOUR Studios, 
that delivers unprecedented, exclusive content to professional golf fans across the globe.  
 
Genesis deepened its commitment to professional golf the following month, inking a multi-year 
agreement to continue as title partner of the Genesis Scottish Open, the historic national open that 
in 2022 became the first-ever tournament to be co-sanctioned by the PGA TOUR and DP World 
Tour. The brand is also a founding partner and official automotive partner of TGL, the title partner of 
the DP World Tour’s Genesis Championship in Korea and has served as the Official Automobile 
Sponsor of numerous Presidents Cups. 
 
The 2026 Genesis Invitational begins Thursday, Feb. 19, at The Riveria Country Club with broadcast 
coverage on CBS/Paramount+, Golf Channel and three PGA TOUR Studios properties: PGA TOUR 
LIVE on ESPN+, Sirius XM PGA TOUR Radio and the TOUR’s World Feed.  
  

### 
 

About PGA TOUR  
By showcasing golf’s greatest players, the PGA TOUR engages, inspires and positively impacts our 
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fans, partners and communities worldwide.   
   
The PGA TOUR, headquartered in Ponte Vedra Beach, Florida, co-sanctions events on the PGA 
TOUR, PGA TOUR Champions, Korn Ferry Tour, PGA TOUR Americas and administers PGA TOUR Q-
School presented by Korn Ferry and PGA TOUR University. PGA TOUR members represent the 
world’s best players, hailing from 28 countries and territories. Showcasing the biggest moments in 
the sport with history and legacy on the line, the PGA TOUR operates PGA TOUR Studios–a state-of-
the-art production studio redefining golf content for fans worldwide—and has long-term domestic 
distribution partnerships for broadcast coverage on CBS, NBC and Golf Channel, with video 
streaming service on ESPN+ and additional coverage on multiple Free Ad-Supported Television 
(FAST) channels. Internationally, the PGA TOUR Studios-produced World Feed is available across 
200+ countries and territories in 30 languages via 39 broadcast and digital partners. To date, events 
across all Tours have generated more than $4 billion in charitable giving. Fans can follow the PGA 
TOUR at PGATOUR.COM, on the app and in multiple languages across their favorite social media 
pages. 
 
About Genesis 
Founded in 2015 as the luxury arm of Hyundai Motor Group, Genesis offers a distinctly Korean 
perspective defined by refined design, advanced technology, and an audacious spirit. Rooted in its 
Athletic Elegance design philosophy, Genesis delivers an award-winning lineup that blends 
progressive design, advanced safety technologies, and dynamic performance to provide a secure, 
sophisticated, and engaging driving experience. With cumulative global sales surpassing 1.5 
million units in just over a decade and a presence in more than 20 markets worldwide, Genesis 
continues to strengthen its global footprint and has set a target of 350,000 annual sales by 2030. 
Genesis is expanding its future portfolio to include hybrid and EREV powertrains, reflecting a 
diversified approach to powertrain offerings. Entering a new phase of brand evolution, Genesis is 
also expanding into the high-performance and motorsports arena through the Genesis Magma 
program and upcoming participation in top-tier global endurance racing, marking a bold step in the 
brand’s continued growth. Building on its first decade of progress, Genesis sets its sights on the 
future with an unwavering commitment to refining disruption in every aspect of its business. 
 
About TGR Live 
For more than 25 years, TGR Live has exclusively organized and managed fundraising 
events supporting the TGR Foundation. It focuses solely on creating amazing experiences for 
the foundation’s clients at world-class events. TGR Live provides a variety of services 
including hospitality management, public relations and marketing, tournament operations, and 
sponsor sales at PGA TOUR and signature events which benefit the foundation. For more 
information, visit TGRLive.com. 
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